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1. Introduction

This critical essay applies a systems perspective to discuss the concept of sustainable
business (Ben-Eli, 2018). A systems perspective is the view that long-term sustainability can
only be achieved if the whole system of business operations is considered (Meidl, 2021),
while also highlighting that the change required in current business practices is not merely
incremental, but wholesale. Moreover, considering sustainability from a systems perspective
recognises the challenge businesses face in attempting to simultaneously improve outcomes
of a social, environmental, and financial nature (Epstein, Buhovac and Yuthas, 2010). The
critical essay, furthermore, presents a view of current thinking on how the required change

can be both accomplished and meBdodMYses might focus their efforts
rid

moving forward. Finally, it will seek to present a real- example of the complexity

==Y vl systeAassgigﬁ mentuk

offering what are considered environmentally sustainable products.

2. Key concepts of sustainability

Before discussing the complexities associated sustainable systems, it is first important to
understand what is meant by the terms ‘sustainability’ and ‘system’. Rather than explaining

this is detail, it is perhaps simplest to refer to 2 existing definitions:



Sustainability: ‘... meeting the needs of the present without compromising the needs of
future generations to meet their own needs’. (WCED, 1987, pp. 41).
System: “...a set of things working together as parts of a mechanism or an

interconnecting network; a complex whole.” (Oxford Languages, 2021)

2.1 Sustainability

Although at first glance the above definition of sustainability seems quite straightforward, one
of the major issues with the topic of sustainability is the myriad or concepts and terminology

that have become attached to it. GMvtions are often interwoven with

the decarbonisation, energy transition and waste minimisation narrative (Miedl, 2021). The
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‘sustainability’ as being one of the most misconstrued descriptors in modern business (Miedl,
2021; Blowfield, 2013). This complexity makes it difficult for businesses, people, and
researchers to understand what sustainability really means and how, in practice, people and
organisations can contribute towards creating a more sustainable future (Lankoski, 2016).
Even competing organisations in the same sector often have different targets and goals for
sustainability, reporting on different challenges and outcomes as indicators of their success in
developing sustainable practices. However, the aim of this critical essay is not to address how

each company defines its activities in relation to sustainability, but to provide clarity around



some of the key concepts of this topic and how they pertain to business in the real world

(Blowfield and Murray, 2014).

2.2 Sustainable systems

Firstly, it is worth clarifying an important point; sustainability is not a property of something.
That is, things in isolation are not sustainable (for example solar panels, wind turbines,
electric vehicles). Sustainability is a quality of a system (Meidl, 2021). A system, as previously
defined is a collection of parts working together in an interconnecting way to create a
complexwhole (Oxford.Languages, 2021; Ben-Eli, 2018). Meaning sustainability can only be

achieved by understanding, quant @Mnyks and unintended consequences

of business operations across an entire product Iiﬂecycle and operating system. This, in other
words, means considering a wid Ss,lrgnwm entt

by understanding and mitigating system impacts can a product, policy, action, or service be
deemed sustainable. From a business perspective this can be defined as a “...business
approach that creates long-term shareholder value by embracing opportunities and
managing risks deriving from economic, environmental, and social developments’ (Blowfield,
2013, p. 7). This means that organisations, if they are to be deemed sustainable, need to do
much more than just focus on individual parts or an end product, for example an Electric

Vehicle... a topic discussed later in this critical essay.



2.3 Sustainable Development

Developing and delivering sustainable business practices is a challenge not to be taken lightly
(WBCSD, 2020). In modern businesses a short-term focus on profit is often priority number
one. Even companies which undertake relatively long-term horizon planning are still tied to
short-term revenue generation; the problem being, there is no short-term fix to

sustainability (Lankoski, 2016). The positive news is, sustainability is a journey which society

has already embarked-upon (Mullib. M y
Assignmentuk

While avoiding providing the full history to date on the evolution of the concept of
sustainable development, it is important to provide some context around its origins. A

seminal event in the push for a sustainable future was the 1987 report by the United

Nations titled ‘Our Common Future’ (also known as the Brundtland Report). This report
adopted what is often the most quoted definition of sustainability which, as referenced
earlier, proposes that sustainability is “...meeting the needs of the present without
compromising the needs of future generations to meet their own needs’ (WCED, 1987, pp.
41). The Brundtland Report also defined four causal links between the economy, society, and

the environment (Baker, 2016). These are (WCED, 1987, pp. 37-40):
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1. ‘Environmental stresses are linked one to another’.

2. Environmental stresses and patterns of economic development are linked

one to another.’

3. ‘Environmental and economic problems are linked to many social and

political factors.’

4. ‘These systemic features operate not merely within but also between

nations.’

Through this definition and its causal links, The Brundtland Report evolved and solidified the

concept of sustainable developmeD:diMYng about “..a future in which
eb

environmental, societal, and economic considerations alanced in the pursuit of an

°
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development as a dynamic concept, a journey that may not have an end state, an ongoing
process that will change over time. The key to this is viewing sustainability as linked systems
where impact is achieved and sustainable development stimulated at the intersect between

the economy, society, and the environment. This is illustrated below:
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Figure 1: Linked Sustainability (Miedl, 2021)

This all starts to sound a little familiar - linked systems, focus on the environment and

communities --are sustainability arBt'otMYent not the just the same thing?

To answer.this question the distinct and subtle differefices between them should be

°
considered. Sustainability is thouAasslzgmm&nt)u k
sustainable world, perhaps a journey for which there is no end point (Mulligan, 2018).
However, sustainable development refers to the many pathways available to achieve a more
sustainable future. Sustainable development has tangible goals and targets attached to it.
The UN refer to this as a ‘blueprint’ for a sustainable future (UNESCO, 2015; United Nations,
2015). There are currently 17 sustainable development goals (SDGs) in all; these are

highlighted below:
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Figure 2: Sustainable Development Goals (United Nations, 2015)

For these goals to be achieved theDrQMathymust be ownership and
commitment.by all stakeholders wgrgrigﬁem %aﬁlfﬁik

Nations, 2015). For businesses this often means re ing their view of stakeholders,
focussing on generating value not only for shareholders, but for multiple stakeholders

including society and the environment (Bocken, Rana and Short, 2014).

3. Critical perspectives on sustainable business

Large private sector corporations are considered critical contributors to the SDGs (Mahajan

and Bose, 2018). Without corporate resources such as technological capability, sphere of



influence and the ability to commercialise opportunities associated with sustainable

development, society will fail to achieve the SDGs (Maleti¢, Maleti¢ and Gomiscek, 2016).

There are also long-term strategic opportunities and benefits for organisations in this space.
It has been suggested that by focussing on only four aspects of the SDGs, health and
wellbeing, responsible production and consumption, sustainable cities and clean energy, the
private sector can open market opportunities worth up to USS$12 trillion (Mahajan and Bose,
2018). However, the idea of large corporations as the solution to what is perceived a
planetary crisis is not without its criticism. As self-interested parties, there is significant
concern that businesses will seek to define sustainability and shape the sustainable
development debate in their favour. For example, business often talks about sustainability as

eco-efficiency,a-concept which is BDCMY while reducing environmental
g

impact (Huppes and Ishikawa, 2005). However, critics dfgue that eco-efficiency merely

creates an illusion of sustainableAss m ecﬁﬁwlk

supporting the continued growth of principle business (Isil and Hernke, 2017). To generate

3

the system level changes required, short term incremental improvements are insufficient.
Meaningful change requires vast improvements and long-term thinking being applied to
business strategy and practices (Isil and Hernke, 2017; Mahajan and Bose, 2018; Huppes and
Ishikawa, 2005). However, what should not be underestimated is the challenge businesses
face in managing the paradox of simultaneously improving social, environmental, and
financial outcomes (Epstein, Buhovac and Yuthas, 2010). Nevertheless, businesses are
already rising to this challenge. It was suggested in 2018 that as many as 90 per cent of

corporate CEOs regarded sustainability as important to their company’s success (Hoffman,



2018), requiring them to develop sustainability strategies and market sustainable products
and services. Ultimately, ensuring within their business they promote “...sustainable business
thinking’ (Bocken, Rana and Short, 2014, pp. 68) that integrates the three dimensions of
sustainable development (economic, social, environment) in a way that creates equal value

for all stakeholders, including society and the environment.

In reality, sustainable business thinking alone is not enough to make the changes required to
achieve long-term sustainability. Many researchers believe problems such as climate change
and pollution are getting worse; that integrating the sustainability lexicon into strategies of
large corporations alone will not r e the issues the world is facing (Mulligan, 2018;
Blowfield, 2013). Ultimately, susta es ¥ be embedded into all business

gggﬁrﬁ@mﬁuk

enable such change (Liideke-Freund and Dem

3.1 Sustainable business model innovation

Every firm has a business model (Teece, 2010). In essence, a business model represents how a

company conducts its business and creates value for stakeholders (Chesbrough, 2007).

They are essentially a way to operationalise business thinking, values and how companies ‘do
business’ (Bocken, Rana and Short, 2014). However, as highlighted in the previous section,

traditional business models and ways of working fall short delivering the quantum shifts
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required to meet the challenges of sustainability. Sustainable business models look to address
some of this at source by embracing a broader set of stakeholders. They explicitly recognise
society and the environment as stakeholders, focussing on them as measures of business
performance. Stubbs and Cocklin (2008) proposed the following as key features of sustainable

business models:

1. Simultaneously defines economic, environmental and social purpose
2. Leverages the triple bottom line to measure performance

3. Considers the needs of several stakeholders while not favouring
shareholders

4. Treats the envirBOrMVtakeholders

5. Considers broader systems as well as localised perspectives

Assignmentuk

Stubbs and Cocklin (2008) continued by suggesting that for organisations to be sustainable,
they must go beyond merely supplementing existing business models with sustainability
principles and completely overhaul them by prioritising social and environmental impacts
alongside the generation of revenue. They should no longer focus solely on the need of the
shareholder, but create value for all stakeholders, including the environment and society in a
symbiotic way (Biloslavo, Bagnoli and Edgar, 2018; Liideke-Freund and Dembek, 2017; Evans,
Fernando, and Yang 2017). To illustrate the symbiotic nature of stakeholder value creation in

sustainable business models, Geissdoerfer, Bocken and Hultink (2016) proposed the following

10



conceptual model that co-creates and exchanges value in a balanced way across the entire

organisational operating system.

Organisational environment
Share-
Customers holders
Govern~-
ment
Suppliers
Generation of Enr;::-
Local economic, social, and
commu= environmental value
nities
And many
Employees more...
NGOs
Value delivery
and exchange

Figure 3: Sustainable Business Model Concept (Geissdoerfer, Bocken and Hultink, 2016)
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By adopting a sustainable/business model, compan n better adapt to the complex
requirements of sustainable development and achieve a sustainable competitive advantage.
An approach that some argue sees companies improve their long-term viability within the

market in which they operate (Geissdoerfer, Bocken and Hultink, 2016).

3.2 Triple bottom line

As discussed in the previous section, one of the main features of sustainable business models

is that they consider success only that which achieves value creation for several stakeholders
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while not favouring shareholders (Stubbs and Cocklin, 2008), and measuring their
performance through the ‘triple bottom line’ (TBL) (Biloslavo, Bagnoli and Edgar, 2018).
Originally proposed as an accounting framework that incorporates and balances the three
dimensions of sustainability (social, economic, environmental), TBL is commonly credited as
revolutionising management focus by integrating sustainability into the corporate agenda.
Evolving from its initial conception as a reporting tool to become business shorthand for
sustainability (Isil and Hernke, 2017), TBL accounting requires organisational performance to
extend beyond purely financial measures and include social and environmental impacts
(Blowfield, 2013; Slaper, 2011). Often referred to as ‘people, planet, and profit’, TBL

emphasises the importance of organisations being integral members of society rather than

independent organisms solely focused on generatini shareholder value (Blowfield, 2013).

Below is andillustration of TBL and its equal focus on ‘p@ople, planet, and profit’:
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Figure 4: People, Planet, Profit (Casadei, 2020)

However, TBL is not without its critics. Not least of these concerns is the reality that it is
extremely difficult to measure social and environmental impacts. For example, profits are

measured in pounds and dollars, but what is societal capital measured in (Slaper, 2011)?
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Furthermore, TBL allows companies have the freedom to ‘cherry pick’ what they want to
report, allowing them to produce reports in response to public or government pressure (lsil
and Hernke, 2017). Even the very person who introduced TBL, John Elkington, has proposed
that it has failed to achieve its core objectives. He has stated that the TBL’s main goal was
systems change, ensuring corporate leaders strived just as hard to hit their people and
planetary targets as they did their profits. Yet most organisations merely use TBL to give the
impression of having a sustainable business agenda (Elkington, 2018). Elkington continued to
suggest that no longer can the TBL approach be considered idealistic, no longer can
companies emphasise profit over people and planet. More companies need to embrace the
idea that it is possible to ‘well’ and do ‘good’, allowing them to continue to generate healthy

profits alongside sustainable business practises across the entire system in which they

operate (Miller, 2020). Do My
Assignmentuk

4. Sustainability in the real world

It is far from breaking news that the world is focussed on the development of cleaner and
more energy efficient passenger vehicle technologies. The long-term aim is dispensing with
internal combustion engines (ICE) that consume huge amounts of fossil fuels while emitting
masses of air pollutants (Cihat Onat et al., 2020). Greenpeace UK (2020) highlights that
electric vehicles (EVs) are essential to the planet meeting the climate targets associated with

the SDGs. In the UK, there is a plan to phase out the production and sale of new ICEs by 2030
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(Harrabin, 2020). All this is positive news in the fight against climate change and the push

towards a more sustainable future.

However, although EVs might use a more sustainable and environmentally friendly energy
source, that alone does not make them sustainable. There is currently an ongoing debate
pertaining to the environmental impact of the production of lithium batteries (a key
component of EVs), as lithium itself is extracted through a process called ‘water-mining’
(Mulhern, 2020). This process requires vast amounts of water and the use of various toxic
chemicals to process the lithium after extraction. A recent study on lithium mining in the
Atacama Salt Flats in Chile (which ﬁe world’s lgggest lithium reserves) found that

500,000 gallons of water were req cta ¥of lithium. As a result of this much

of the area has now dried up, witﬁrgngi mtléﬁlteﬁ k
(Mulhern, 2020), with some experts declaring that gnt lithium mining practices are
unsustainable (Heubl, 2019). This serves as a stark reminder that sustainability is not a
quality of a product; only by focussing on the entire system can long-term sustainability be

achieved (Meidl, 2021).

The problem and concern is exacerbated by looking to the future. Although EVs only
accounted for one percent of the world’s cars in 2019, they are becoming more mainstream
(Runkevicius, 2020). It is estimated that EVs will reach parity in terms of cost with ICEs by as

early as 2024, removing one of the main barriers to greater numbers of sales. This will
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ultimately provide a broader range of consumers’ realistic opportunities to purchase them,
dramatically increasing the demand for EVs and the lithium batteries they are powered by.

The chart below highlights the estimated increase in demand for lithium powered battery

cells over the coming decade (Meidl, 2021):
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Figure 5: Increase in Lithium Battery Demand (Runkevicius, 2020)

This problem of increased demand for a product that some feel is mined in an unsustainable
way is compounded by the fact that less than one per cent of the lithium mined is currently
recycled. This further highlight that even the most eco-friendly of products are not necessarily
sustainable from a systems perspective (Meidl, 2021; Mulhern, 2020; Heubl, 2019). The point
being made here is not an attempt to dissuade people from buying electric cars, but to

highlight the complexity associated with sustainable systems.
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4.1 Tesla

There is no denying Tesla (2021, pp. 1) has disrupted the automotive industry with their
mission to: “..accelerate the worlds transition to sustainable energy’, attempting to make
mainstream that which was once mere concept. Endeavouring to rise to the challenge of
creating a more sustainable future, Tesla themselves have recognised some of the system
challenges in the production of EVs and in response have launched a lithium battery
recycling system that processes both scrap and end of life batteries (see below), along with a

commitment that none of their baDs end @r ind@ndfill sites. All great news for the issues

raised previously:

Assignmentuk
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Battery Materials Lifecycle

Raw material mining

Battery Battery
recycling production
Extracting raw

materials
Lifetime usage

in a vehicle

Figure 6: Lithium Battery Lifecycle (Tesla, 2020)

Furthermore, in its latest sustainaww,lcﬁizyn, highlighted that through its

products; customersavoided emittige five millionemetric tonnes of Co2 into the vironrrIﬂ(t.
It also detailed the improvemen\Aéﬁjsgmgjmiin.u
Committing to the mining practices associated with its products being both improved and
conducted in an ethical manner with the economic and social wellbeing of local communities
at the heart of their operations. However, even Tesla, with all the positive contributions it has
made to the sustainability of the automotive industry, is not without its critics. Some suggest
that the company fails to report specifics in relation to its carbon emissions (generated
through its manufacturing of EVs) and failed to commit to carbon reduction targets unlike ICE
manufacturers, GM, and Ford (Bansal, 2021). This has led to questions in the media around
the sustainability of Tesla’s business practices and highlights an earlier issue raised with the

TBL, which allows companies to ‘cherry pick’ the focus of their reporting (Bansal, 2021; Isil
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and Hernke, 2017). However, all being said, Tesla is committed to producing more
environmentally friendly energy systems and developing cleaner technologies for a more

sustainable future (Your Green Wealth, 2021).

5. Conclusion

As presented by this critical essay, sustainability is not a property of something but a quality
of a system (Meidl, 2021). Sustainability is a journey perhaps without an end point, where
businesses must rise to the challenge of improving social, environmental, and financial

outcomes simultaneously (EpsteinMymO). For sustainability to be

achieved, businesses must adopt new ways of workmg and implement new ways of
measuring success, and in doing AsSIgMImreamtiuk
market they operate (Geissdoerfer, Bocken and Hultink, 2016). Ultimately, businesses, and
consumers for that matter, must look beyond the product and consider the wide-ranging
systems impacts related to the production of products and services. Companies need to
embrace the reality that it is possible to do ‘well’ and do ‘good’ and assume the position of
success only being that which generates healthy profits alongside sustainable business

practises across the entire systems in which they operate (Miller, 2020).

18



DoMy
auRefe dfices Assign me ntu k

Baker, S. (2016) Sustainable development. Second edition ed. Routledge introductions to

environment series. London; New York, Routledge, Taylor & Francis Group.

Bansal, T. (2021) How Green Is Tesla, Really? [Internet]. Available from

https://www.forbes.com/sites/timabansal/2021/05/13/how-green-is-tesla-really/.

[Accessed 18th November 2021].

19



Ben-Eli, M.U. (2018) Sustainability: definition and five core principles, a systems perspective.
Sustainability Science [Post-print], 13 (5), pp. 1337-1343. Available from

http://link.springer.com/10.1007/s11625-018-0564-3. [Accessed 24th November 2021].

Biloslavo, R., Bagnoli, C. and Edgar, D. (2018) An eco-critical perspective on business models:
The value triangle as an approach to closing the sustainability gap. Journal of Cleaner
Production [Post-print], 174, pp. 746—762. Available from

https://linkinghub.elsevier.com/retrieve/pii/S0959652617325866. [Accessed 16th November

DoMy
Assignmentuk

Blowfield, M. (2013) Business and sustainability. Oxford, Oxford University Press.

Blowfield, M. and Murray, A. (2014) Corporate responsibility. Third edition ed. Oxford, Oxford

University Press.

Bocken, N.M.P., Rana, P. and Short, S.W. (2015) Value mapping for sustainable business
thinking. Journal of Industrial and Production Engineering [Post-print], 32 (1), pp. 67-81.

Available from http://www.tandfonline.com/doi/full/10.1080/21681015.2014.1000399.

20



[Accessed 13th December 2021].

Casadei, A. (2020) triple bottom line. Available from
https://www.bilanciarsi.it/corporate/sostenibilita-e-responsabilita-sociale-dimpresa-

qualidifferenze/attachment/triple-bottom-line/. [Accessed 17th November 2021].

Cihat Onat, N., Aboushaqgrah, N.N.M., Kucukvar, M., Tarlochan, F. and Magid Hamouda, A.

(2020).From, sustainability assessment to sustainability management for policy development:
The case for electric vehicles. Enen nversi Management [Postprint], 216, p.
112937. Available from https: //Ilng MMtrleve/pl|/SOl96890420304751
[Accessed-18th November 2021].ASS i g n m e nt u k

Ekins, P. (2000) Economic growth and environmental sustainability: the prospects for green

growth. London: New York, Routledge.

Elkington, J. (2018) Recalling The Triple Bottom Line [Internet]. Available from
https://johnelkington.com/2018/07/recalling-the-triple-bottom-line/. [Accessed 17th

November 2021].

21



Epstein, M.J., Buhovac, A.R. and Yuthas, K., 2010. Implementing sustainability: The role of

leadership and organizational culture. Strategic finance, 91(10), p.41.

Geissdoerfer, M., Bocken, N.M.P. and Hultink, E.J. (2016) Design thinking to enhance the
sustainable business modelling process — A workshop based on a value mapping process.
Journal of Cleaner Production [Post-print], 135, pp. 1218-1232. Available from
https://linkinghub.elsevier.com/retrieve/pii/S0959652616309088. [Accessed 16th

November 2021].

Greenpeace UK (2020) Are electriDggm;¥l cars? [Internet]. Available from
e X sSigNTENtuk

November 2021].

Harrabin, R. (2020) Ban on new petrol and diesel cars in UK from 2030 under PM’s green plan.
BBC News [Internet], Available from https://www.bbc.com/news/scienceenvironment-

54981425. [Accessed 18th November 2021].

Heubl, B. (2019) Lithium firms depleting vital water supplies in Chile, analysis suggests

[Internet]. Available from https://eandt.theiet.org/content/articles/2019/08/lithium-

22



firms-are-depleting-vital-watersupplies-in-chile-according-to-et-analysis/. [Accessed 18th

November 2021].

Huppes, G. and Ishikawa, M., 2005. Eco-efficiency and Its Terminology. Journal of Industrial

ecology, 9(4), pp.43-46.

Isil, O. and Hernke, M.T. (2017) The Triple Bottom Line: A Critical Review from a
Transdisciplinary Perspective: TBL: A Critical Review from a Transdisciplinary
Perspective. Business Strategy an nvironggenjgaPost-print], 26 (8), pp. 1235-1251.

Available from https://onlinelibrary. ey.Q doi/T0.2002/bse.1982. [Accessed 16th

November 2021]. ASSign me nt U k

Lankoski, L. (2016) Alternative conceptions of sustainability in a business context. Journal of
Cleaner Production [Post-print], 139, pp. 847—-857. Available from
https://linkinghub.elsevier.com/retrieve/pii/S0959652616312355. [Accessed 13th December

2021].

Lideke-Freund, F. and Dembek, K. (2017) Sustainable business model research and practice:

Emerging field or passing fancy? Journal of Cleaner Production [Post-print], 168, pp. 1668—

23



1678. Available from https://linkinghub.elsevier.com/retrieve/pii/S0959652617318103.

[Accessed 15th November 2021].

Mahajan, R. and Bose, M., 2018. Business sustainability: Exploring the meaning and

significance. IMI Konnect, 7(2), pp.8-13.

Maleti¢, M., Maletic, D. and Gomiscek, B. (2016) The impact of sustainability exploration and
sustainability exploitation practices on the organisational performance: a cross-country

comparison. Journal of Cleaner Pr. jon [P(Mc], 138, pp. 158-169. Available from
59

https://linkinghub.elsevier.com/r egs ¥300452. [Accessed 17th November

Assignmentuk

Miedl, R. (2021) Disentangling Circular Economy, Sustainability & Waste Management
Principles [Internet]. Available from https://bakerinstitute.org/research/disentanglingcircular-
economy-sustainability-and-waste-management-principles/. [Accessed 16th November

2021].

Miller, K. (2020) The Triple Bottom Line: What It Is & Why It’s Important [Internet]. Available

from https://online.hbs.edu/blog/post/what-is-the-triple-bottom-line. [Accessed 18th

24



November 2021].

Mulligan, M. (2018) An introduction to sustainability: environmental, social and personal

perspectives. Second edition ed. London; New York, Routledge, Taylor & Francis Group.

Mulhern, O. (2020) Are Lithium lon Batteries Compatible With a Sustainable
Future? [Internet]. Available from https://earth.org/data_visualization/are-lithium-

ionbatteries-compatible-with-a-sustainable-future/. [Accessed 16th November 2021].

Oxford Languages (2021) systems Dtom.‘ych [Internet]. Available from

https://www.google.co.uk/search? ﬁ ystems+de6inition&sxsrf=AanvauioOLlﬁknGr w
U

Assignmentul

9 KPOAhWFUMAKHVIQCeMQ4dUDCA4&uact=5&o0qg=systems+definition&gs_Ilcp=Cgdnd3Mtd

AFIh3xD1LKYQ%3A16373071823

2 I6EAMyBggAEACQHjIGCAAQBxAeMgYIABAHEB4yBggAEACQHjIGCAAQBxAeMgYIABAHEBA4y
BggAEACQHjIGCAAQBxAeMgYIABAHEB4yBggAEAcCQHjoHCCMQsAMQJzoHCAAQRxCwAOQOOEC
EEYAFCsCVisCWCeC2gBcAJ4AIABRogBRpIBATGYAQCgAQHIAQrAAQE&sclient=gws-wiz.

[Accessed 19th November 2021].

25



Runkevicius, D. (2020) As Tesla Booms, Lithium Is Running Out [Internet]. Available from
https://www.forbes.com/sites/danrunkevicius/2020/12/07/as-tesla-booms-lithium-isrunning-

out/. [Accessed 18th November 2021].

Slaper, T.F. and Hall, T.J., 2011. The triple bottom line: What is it and how does it work.

Indiana business review, 86(1), pp.4-8.

Stubbs, W. and Cocklin, C., 2008. Conceptualizing a “sustainability business model”.

Organization & environment, 21(2), pp.103-127.

DoMy
Teece, D.J. (2010) Business ModeAisssaieg-nwm.e;ntpuk

[Post-print], 43 (2-3), pp. 172—-194. Available from
https://linkinghub.elsevier.com/retrieve/pii/S002463010900051X. [Accessed 15th

November 2021].

Tesla (2021) About Tesla | Tesla [Internet]. Available from https://www.tesla.com/about.

[Accessed 18th November 2021].

26



Tesla (2020) 2020 Impact Report [Internet]. Available from

https://www.tesla.com/impactreport/2020. [Accessed 18th November 2021].

UNESCO (2015) Sustainable Development [Internet]. Available from

https://en.unesco.org/themes/education-sustainable-development/what-is-esd/sd.

[Accessed 22nd October 2021].

United Nations (2015) THE 17 GOALS [ Sustainable Development [Internet]. Available from

https://sdgs.un:org/goals. [Accessed 15th November 2021].

DoMy
WBCSD (2020) Vision 2050 [Inter&ﬁéjs n m e nt u k

https://www.wbcsd.org/Overview/About-us/Vision_2050. [Accessed 21st October 2021].

WCED (1987): Sustainable Development Knowledge Platform [Internet]. Available from

https://sustainabledevelopment.un.org/milestones/wced. [Accessed 13th December 2021].

27



Your Green Wealth (2021) Is Tesla Sustainable? How Does Tesla Perform On ESG Ratings? |
Your Green Wealth [Internet]. Available from https://yourgreenwealth.com/esg/is-

teslasustainable/. [Accessed 29th November 2021].

DoMy
Assignmentuk

28



